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ABSTRACT 

 

The potential of culinary business in the city of Bandung is growing in line with the 
development of tourism places there. One of the developments is in the function of 
restaurant which no longer only for eating and drinking but has a recreational 
function and a means of socializing. Considering the attention and interest of 
visitors to Sundanese restaurants is quite large and the tendency to visit again is 
also intense, it is necessary to examine whether the Sundanese ethnic restaurants 
also have an atmosphere that can form attachment on visitors. This research was 
conducted to determine: 1) implementation of Sundanese ethnic interior elements 
in creating the atmosphere in Sundanese restaurants; and 2) analyzing the relation 
between the attachment and the atmosphere of Sundanese ethnic spaces in 
restaurants.  The case study is in Paviliun Sunda restaurant. Research data 
obtained through questionnaires and direct observation. The results of this study 
are information about the influence of Sundanese traditional atmosphere on the 
restaurant towards visitors’ attachment feeling. This research is expected to be a 
reference in creating attachment through the restaurant space atmosphere or 
through the place factor as one of the efforts to create a place attachment in a 
Sundanese restaurant so that it can increase the profit of the restaurant itself. 
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INTRODUCTION 

Now, Restaurant not only as a place for eating and drinking but also has a function 
as recreation and socialization place. The existence of space users in a restaurant 
is the human relationship with the physical environment that results in a feeling of 
comfort and attachment to the space. Restaurant are also designed to create an 
atmosphere that supports the character of food and service provided, in order to 
make the visitors have memorable dining experience, enough to make them wants 
to come back or give recommendations to others. 

Atmosphere has an important role in the dining experience, it is associated with 
the fact that people come to restaurants not just to fulfill their basic needs for 
eating and drinking, but there are other needs to be achieved, namely 
recreation or leisure activities (Titihan Sarihati, 2015). 

Based on previous research, there is a strong relationship between humans and 
the atmosphere of the room. The atmosphere is stated as the main factor in 
forming place attachment that is dominated by a pleasant view towards the park 
that serves as a point of interest (Maharani, 2015). Similar research also states 
that there is an element of visitor’s attachment feeling in space caused by the 
atmosphere, it is found in restaurants with Javanese ethnic nuances. Thus, it is 
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also needs to be studied whether the Sundanese ethnic restaurant also has an 
atmosphere that can form attachment on visitors, given that the attention and 
interest of visitors to Sundanese restaurant is quite large and the tendency to visit 
again is also intense. 

 

DATA DESCRIPTION 

Data collection through questionnaires was carried out referring to the findings of 
previous research entitled "Sunda culture values at Sunda restaurant design in 
Bandung. In this study, the space users (visitors) who have spent more than one 
hour at the restaurant were chosen as the subject or respondent of the study. The 
respondents were 11 people, consisted of 6 men and 5 women, with aged ranged 
of 18-50 years, as well as came from various backgrounds of tribes, educations, 
and occupations. The questionnaire contained 36 questions which were divided 
into two parts, namely the respondent data section (21 questions) and the 
attachment forming element (15 questions). In addition, researchers also made 
direct observations by visiting the Paviliun Sunda restaurant to observe the 
atmosphere and interior design of the restaurant. 

 

RESEARCH METHODOLOGY 

This research is a descriptive analytical study of the Attachment Study on 
Sundanese Restaurant Interior Atmosphere in Bandung by taking a case study of 
Paviliun Sunda restaurant in Bandung.  The data collection method used is a 
combination of simple qualitative and quantitative methods to obtain measurable 
data related to spatial activities and needs. 

 

LITERATURE REVIEW 

Place Attachment 

Based on the existing literatures, in broad outline it can be said that a place is a 
space that has a certain meaning for its inhabitants or users. The concept of 
place is based on interactions between people, physical settings, and activities that 
occur at the particular location (Ruback, Pandey & Kohli, 2008). Place 
attachments are multidimensional and cannot be explained only through cause 
and effect relationships. Rather, it depends on the reciprocal relationship between 
behavior and experience.  Scannell and Gifford (2010)   defines the theory of 
place attachments into 3 variables, namely person, process, and place. 

Attachment to a place is described as an "at home" feeling, which is a sense of 
belonging or rootedness as described in various literature. Someone is bound to a 
place through a process that reflects their behavior, as well as cognitive and 
emotional experiences in the social and physical environment (Bernardo, 2005). 

 

Sundanese Cultural Values 

In general, the people of West Java or Tatar Sunda, are known as gentle, religious, 
and highly spiritual communities. This tendency is evident as in the slogan: 
silih asih (love each other); silih asah (perfect each other); dan silih asuh (protect 
each other). Love each other (give priority to compassion), perfect or improve each 
other (through education and knowledge sharing) and protect each other 
(safeguarding one another). In addition, Sundanese also has some other values 
such as politeness, humility towards others, respect for the elderly, and love for the 
younger ones. In Sundanese culture, the magical balance is maintained by 
performing traditional ceremonies, while the Sundanese social balance is carried 
out through mutual assistance to maintain it. 
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Space Atmosphere 

Atmosphere is a direct form of physical perception, and is recognized through 
emotional sensitivity (Peter Zumtho, 2006).  Space is a place where someone 
interacts by giving action and  reaction.  Human reactions can arise from the 
influence of surrounding environment. The surrounding environment the context of 
design elements can meet the physical and spiritual needs of the user, which is 
also called the atmosphere. Space atmosphere is the meaning process of stimulus 
felt by seeing, hearing, moving, touching, and smelling through the thinking 
process in human brain. These environmental conditions are generally translated 
into elements of room design and supported by human social relations in space 
(T.Sarihati, 2012). 

In the process of atmosphere shaping, interior and architectural elements have an 
important role in building a certain space atmosphere. This is in line with what is 
expressed by Quinn that atmosphere is the whole physical thing and decorative 
details that are combined to create a condition of ambience (the impression caused 
by the condition of a room and energy) (Quinn, 1981). Atmosphere in a restaurant 
can be defined as a planned condition that suits the target market and which can 
attract consumers to buy. Atmosphere influences the buyer emotional state which 
then influences the buyer behavior of the purchase or other attitudes. Space 
atmosphere created by restaurant convinced customers to come and make them 
feel at home or attached (Lesonsky, 2011). 

 

RESULTS AND DISCUSSIONS 

Sundanese Atmosphere Analysis on the Interior of Paviliun Sunda 
Restaurant 

The atmosphere in a space can be formed by physical and non-physical 
elements of the space. Non-physical element includes social environment, which 
involve interactions between people, whether with colleagues or with the waiter/ 
waitress. On the other hand, physical element includes things that can be 
captured by human senses. Space analysis with Sundanese atmosphere can be 
described as follows: 

1. Typology 

The existing building in Paviliun Sunda is a typology of Dutch colonial 
buildings,  so it can be  said  that  the  physical  building  does  not  reflect 
Sundanese architecture at all. However, the restaurant space conditions are 
designed so that the Sundanese atmosphere can be felt by the space user. 

2. Function Analysis 

The activities function aspect in the building is the most certain thing that 
could change totally. The initial function of the building is used as a 
residence, and the rooms inside has also used permanently by permanent 
residents. When it transformed into a restaurant, the rooms turn into 
commercial public spaces. The spaces can be used by anyone with relatively 
same interests. From the interviews with several visitors, it was found that 
their purpose of visiting Paviliun Sunda was not just to fulfil their needs for 
food or drink, but also in order to look for a different atmosphere and to do 
relaxing activities with friends or family (socializing). 
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3. Building 

a. Layout 

The layout of Sunda Pavilion is less of a concern for respondents, 
because through interviews conducted, it is not generally understood. The 
layout space is not the same as in the traditional houses, because 
architecturally the existing building is not a traditional building so the rules 
applied differ. From the discussions with FGD participants, it concludes 
that the layout in Paviliun Sunda was not identical to the layout at the 
Sunda House. However, the different layout does not significantly reduce 
the space impression. The existing grouping builds a familiar social 
atmosphere like in Sunda.  Similarly, the shape or model of furniture is 
also not that considered. 

b. Building elements 

 Floor 

The floor materials at the research location is considered to be 
incompatible with the space theme, because tile flooring material is 
used there, it is identical to the floor material of Javanese Joglo that 
has been influenced by colonial culture. Paving blocks are used in 
other parts of the floor, they are made in different colors to form a 
particular floor pattern, but it makes the room has contemporary style. 
However, parquet is used in the lesehan area to support the 
impression of Sundanese traditional atmosphere.  Figure 1 shows 
floor materials used in Paviliun Sunda. 

 

 

Figure 1 Floor Materials in Paviliun Sunda 
Source: Author’s documentation, 2018 

 Body 

The body part consists of several elements, namely columns, walls, 
windows, and doors. The walls of Sundanese houses generally use 
bamboo and wood materials with minimal finishing, with a brown 
tendency. However, in Paviliun Sunda there were hardly any walls 
using these materials. Most part of the walls in this restaurant use 
brick plaster with white paint finishing.  Likewise, the shape and 
material of the doors and windows in Paviliun Sunda do not much 
alike those in Sundanese traditional houses. However, there are quite 
many wide openings which allows the air and light circulation from 
outside to be maximized, it matches the condition in Sundanese 
traditional building.  Figure 2 shows the column and the wall in 
Paviliun Sunda. 
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Figure 2 The Column and the Wall in Paviliun Sunda 
Source: Author’s documentation, 2018 

 

 Ceiling 

Like other interior elements, the general ceiling of Paviliun Sunda still 
responds to the building existing condition, so a flat ceiling is 
presented. Bamboo booths with a natural brownish color as additional 
material is applied as a hanging ceiling for accentuation. Figure 3 
shown the ceiling design in Paviliun Sunda. 

 

Figure 3 The Ceiling in Paviliun Sunda 
Source: Author’s documentation, 2018 

 

c. Temperature and lighting aspect 

The Sundanese house generally utilizes natural ventilation as an effort to 
maximize the potential of the natural environment. The concept of an 
open space and a unique roof structure allows the flow of fresh air to 
enter and flow into the building. At the research location, there are many 
openings for a good natural air circulation, even without using air 
conditioning. Cool air can be provided thanks to the concept of open 
space and high ceiling. In terms  of  temperature,  it  is  similar  with  the  
atmosphere  in  Sundanese houses that tend to be cool. 

d. Ornamentation 

Sundanese traditional buildings, especially residential houses, are 
generally very minimal in applying ornamentation, which is consistent 
with Sundanese concept of life that is full of simplicity. Nevertheless, 
ornamentation and decorative elements are raised through woven motifs 
and aesthetic elements. This is a visual character that gives off the 
‘Sunda’ atmosphere of in the interior space. 

The interior arrangement and decoration in the main building  
presents ornaments such as green curtains in each column, green color 
at the bottom of the column, bamboo material composition, framed batik 
cloth, wooden furniture, classic chandelier, and tegel original floor tiles. In 
additional buildings, the design is very different where it presents a semi- 
outdoor interior with a ceiling-less structure featuring a transparent 
polycarbonate  roof.  The  lesehan  area  is  made  separate  with  a  
more closed, simple, and elegant character by applying dim lighting, 
water elements, and landscape elements. The character of colonial 
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buildings is still maintained in the main building, especially on the floor, 
openings (windows), and lights. 

e. Sound system 

Audio that is the characteristic of Sundanese culture is usually presented 
through karawitan music that usually used to accompany performances. 
However, the type of music used in Paviliun Sunda is Sundanese pop 
and pop music. According to interviews with visitors, Sundanese 
atmosphere is not maximally delivered there because the music 
presented comes from various types of general music. The presence of 
music was also believed by some of visitors to be able to further build the 
atmosphere, but it would also not be an obstacle in appreciating the 
Sundanese nuanced space if it is not presented. 

f. Food taste 

At Paviliun Sunda restaurant, the menu is served identically with a typical 
menu of tatar parahyangan, such as fish, various type of food made 
using chicken and meat, stir-fried vegetables, soups, and raw vegetables 
(lalaban) along with chili, as well as other complementary foods. At 
Paviliun Sunda, the food is served with various styles, namely buffet style 
(prasmanan), à la carte style, open kitchen style, and closed kitchen 
style. Serving buffet style meals is considered more appropriate by 
visitors for Sundanese restaurants. This style is also believed to be 
able to increase appetite (kabita) by looking at the various menus served. 

From the description above, the Sunda Pavilion restaurant does not totally present 
the Sundanese ethnic atmosphere, but it has several elements that gives off a 
Sundanese ethnic atmosphere. The visual character emerged is the most 
dominant thing in building the space atmosphere. 

Visitors Attachment Analysis at Paviliun Sunda 

There are several related elements in forming place attachment, namely person, 
place, and process. The concept is borrowed in studying attachment, considering 
that attachment is part of the place attachment. The keyword attachment is used as 
a question item in the process element. 

1. Person 

From the questionnaire results it was found that the person element was in a 
positive condition, where some respondents were in good physical and mental 
condition by agreeing that they are in a happy state while in this restaurant 
(63.7%). It also states that the respondents have experienced an atmosphere 
similar to that found in Paviliun Sunda (81.9%), as well as has a good 
company in the restaurant (pleasing partner statement of 81.9% and groups 
statement of 81.9%). Thus, it can be concluded that the respondent as a 
person element is in a positive condition, both in terms of personal and social 
relations. 

2. Place 

The visitor states that the most dominant elements in producing Sundanese 
atmosphere in Paviliun Sunda restaurant (other than the cuisine menu) are 
derived from visual elements (from the lesehan style, the tables and chairs, the 
bamboo materials, to the grouping) and supported by audial elements (from 
the water gurgling sound). For the assessment of Sundanese atmosphere 
in the Paviliun Sunda restaurant, the result shows that the majority of visitors 
give a rating of 7-9 on a scale of 1-10, indicating that visitors like being in the 
restaurant. 
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3. Process 

Table 1 shows the distribution of respondents' answers to the indicators 
that are used as measurement tool to find out about the "Process (visitor’s 
attachment)” element. 

 

Table 1 shows that indicators of attachment were responded positively by 
respondents. In place attachment, the process factor covers the affection, 
cognition and behavior of restaurant visitors.  The results from the data above are 
as followed: 

1) Affection 

From the questions about affection (factors related to emotions and feelings), 
it is known that the majority of respondents are feeling happy, relaxed, safe, 
peaceful, and want to linger in the restaurant. Therefore, it can be concluded 
that the space in Paviliun Sunda is able to evoke positive feelings related to 
attachment. 

2) Cognition 

Cognition is a factor related to the memory that later `becomes 'knowledge' of 
respondent. Respondents stated that they feel like they were back in time and 
like they were in a different place than they had ever visited. Respondents 
also stated that the space formation in Paviliun Sunda is not often found in 
daily life, but the atmosphere there is able to create a unique value space 
experience. 

3) Behaviour 

Behavior is a reaction that can be produced as a result of the stimuli 
presented. In relation to spatial, these aspects can be related to spatial 
behavior. Respondents stated that the face-to-face sitting position with their 
partner is the most favorable conditions when they are in a restaurant. This is 
related to the layout and form of furniture located in Paviliun Sunda 
which allows visitors to be able to sit face-to-face, it ables to build familiarity 
and informal feelings, and will further build attachment in the room. 

 

CONCLUSION 
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From the analysis results of this study, several results regarding the influence of 
traditional atmosphere on visitor attachment are obtained, it is formed by the 
factors of people, places, and processes. Attachment that occurs and experienced 
by visitors is influenced by visual and audial elements. 

 

User’s comfort when carrying out various activities can be felt from the 
achievement of the atmosphere of space formation that can provide comfort and 
attachment feeling to the visitors. 

Sundanese restaurants with a target market of middle and upper class are 
demanded to provide maximum service both from the type of menu and from the 
quality of room, atmosphere, and comfort provided. The quality of space can be 
realized through the implementation of elements and values of Sundanese 
culture in the architectural and interior design provided by the designer or architect 
according to the client's request (restaurant owner). Survey results shows that 
cultural values such as the atmosphere of togetherness and how to eat together in 
lesehan style are one of the elements that form the atmosphere in Sundanese 
restaurants. 

REFERENCE 

Brichfield, J. (2008). Design And Layout of Food Service Facilities. New jersey: 
Jhon Wiley &amp; Sons, Inc,Hoboken. 

Cho, Soomin Jasmin. (2009). Restaurant Intypes: Contemporary InteriorDesign 
And Theory Study. Thesis. Faculty of the Graduate School of Cornell University 

Malekshahi, Armita. (2013). Investigation on Restaurant Layout Design. Thesis. 
Eastern Mediterranean University FebruaryGazimağusa, North Cyprus 

Pradjonggo, Celline Junica. (2014). Penerapan Konsep Punakawan pada Interior 
Restoran Warung Apung Rahmawati di Surabaya. JURNAL INTRA Vol. 2, No.2, 
527-532 

Ruback, R. B., Pandey, J., & Kohli, N. (2008). Evaluations of a sacred place: Role 
and religious belief at the Magh Mela. Journal of Environmental Psychology, 
28(2), 174–184. https://doi.org/10.1016/j.jenvp.2007.10.007 

Scannell, L., & Gifford, R. (2010). The relations between natural and civic place 
attachment and pro-environmental behavior. Journal of Environmental 
Psychology, 30(3), 289–297.  https://doi.org/10.1016/j.jenvp.2010.01.010 

Simpson, Ruhama Joanne. (2003). Theme And Experience In Restaurant Design: 
A Theory. Thesis. Washington State University Department of Apparel, 
Merchandising and Interior Design. 

Söker, Meliha Begüm. (2009). The Role Of Color On The Assessment Of Retail 
Spaces: Restaurant Atmospherics. Thesis. Department Of Interior Architecture 
And  Environmental  Design  And  The  Institute  Of  Economics  And  Social 
Sciences Of Bilkent University. 

T. Cardiah, R. Wulandari & T. Sarihati. (2019). Sunda culture values at Sunda 
restaurant design in Bandung. Understanding Digital Industry, Proceedings of 
the Conference on Managing Digital Industry, Technology and 
Entrepreneurship, 267-270. 

T. Sarihati, P. Widodo, W. Budihardjo. (2014). Penerapan Elemen-Elemen Interior 
Sebagai Pembentuk Suasana Ruang Etnik Jawa Pada Restoran Boemi Joglo. 
Jurnal ATRAT Vol 3, No. 3, ISSN 2339-1642, 2015. 
https://jurnal.isbi.ac.id/index.php/atrat/article/view/370 

https://psycnet.apa.org/doi/10.1016/j.jenvp.2007.10.007
https://psycnet.apa.org/doi/10.1016/j.jenvp.2010.01.010
https://jurnal.isbi.ac.id/index.php/atrat/article/view/370

